














Summit & Expo Program-at-a-Glance
700a.m.  Registration and Continental Breakfa;t

8:00 a.m.

Russ Nolan, President, MMPA; Vice-president/Group Publisher, North
American Media Group, Minnetonka, MN
Bill Dorn, CEQ, Publishing Advisers International, Minneapolis, MN

Keynote Speaker _

Dom Rossi, Senior Adviser, Advertising/Marketing, Magazine Publishers of
America: “A Walk in the Woods: The Industry’s Campaign to Sell More
Advertising in Magazines”

Concurrent Sessions A (9a.m.-10a.m.)

Speakers: Speaker: Speakers: Speaker:

John Brady & Greg Paul, Jenaé Rubin, Owner, Mike Murrell & Bryan Powell, Keith Gilbert, Owner, Gilbert

Owners; Brady & Paul Sales PowerHouse, Fort Owners, Sales Force XP Consulting, St. Paul, MN

Communications; New York, Lauderdale, FL. Excelsior, MN

NY; Fort Lauderdale, FL;

Newburyport, MA.

Topic: “Cover Trends Today: Topic: “Stress-Free Topic: “How We Became Topic: “Proofing,

A Design Overview” Selling™. The 7 Profitable from Day Commenting, and

Steps to Successful One: The Sales Force Reviewing: How to
Ad Sales. Steps XP Story” Use Adobe Acrobat
1and 2: Setting to Streamline Your
your Foundation Online Workflow”
to Stress-Free
Selling™, Getting

10:00 a.m. Brea k in and Getting Past
Gatekeepers.”

10:15a.m. Concurrent Sessions B (10:15a.m.-11:15a.m.)

Speakers: Speaker: Speaker: Speaker:

John Brady & Greg Paul, Jenaé Rubin, Owner, Connie Wimer, President and Keith Gilbert, Owner, Gilbert

Owners, Brady & Paul Sales PowerHouse, Fort Owner, Business Publications Consulting, St. Paul, MN.

Communications, New York, Lauderdale, FL. Corporation, Des Moines, IA.

NY; Fort Lauderdale, FL;

Newburyport, MA.

Topic: “How to Plan Covers Topic:“Step 3: The Critical Topic: “Identifying New Topic: “What to Do with
with a Minimum of Step to'Stress-Free Niches in the a PDF: How to Deal
Bloodshed: Reaching Selling™. If you make Marketplace: The Most Efficiently
Consensus Among only one change in Story of a New With Advertising
Departments” your sales tactics, Des Moines City Submitted in Adobe

adopt this one, and Magazine” PDF Format”
watch the nature of

your sales change

remarkably... for the

better”

11:15 a.m. JENGEYA



Concurrent Sessions C (11:30 a.m.-12:30 p.m.)

11:30 a.m.
Speakers: Speaker: Speaker: Speakers:
John Brady & Greg Paul, Jenaé Rubin, Owner, Judy Rudrud, President and Matt Tews, Owner, Tews
Owners, Brady & Paul Sales PowerHouse, Fort Publisher, Utne magazine Interactive, Ramsey, MN; John
Communications, New York, Lauderdale, FL. Risdall, Chairman/CEO, Risdall
NY; Fort Lauderdale, FL; Advertising, New Brighton,

Newburyport, MA.
Topic: “What Really Makes

Topic: “Step 3 continued:

Topic: “Repositioning

MN; Michelle Nordberg,
Senior Vice President/Account
Supervisor, Risdall Advertising,

a Cover Story: Easy steps to make Strategies: The Utne New Brighton; Scott Clough,
How to Select the the sale “All about magazine Story” Webmaster, Exhibitor Magazine,
Best Topics and them,”so they want Rochester, MN.
Techniques” to advertise in your
magazine before PANEL DISCUSSION
you ever talk about
price.” Topic: “Tips for Getting
the Most from Your
12:30 p.m. Break Website”
(PZERNN  Expo Hall Opens
Boxed Lunch in Ballroom
2:00 p.m. Concurrent Sessions D (2:00 p.m.-3:00 p.m.)
Speakers: Speaker: Speaker: Speaker:
John Brady & Greg Paul, Jenaé Rubin, Owner, Kenan Aksoz, CEO, Francis Heid, Vice President of
Owners, Brady & Paul Sales PowerHouse, Fort Metropolitan Media Group, Media Operations, Advanstar
Communications, New York, Lauderdale, FL. Bloomington, Publisher and Communications, Duluth, MN.
NY; Fort Lauderdale, FL; Editor-in-Chief, Minnesota

Newburyport, MA.

Topic: “The Magazine

Topic: “Steps 4 and 5: Turn

Business Magazine.

Topic: “Extending

Topic: “At the End of the

Doctors Diagnose objections info sales Your Franchise: Day, the Quality of
Covers from Our and turn prospects Minnesota Business Your Audience is All
Own Backyard” into customers. Spawns a Bevy of That Counts”
Responses to your New Titles”
real life dilemmas.”
ol Break
3:15 pm, Concurrent Sessions E (3:15 p.m.-4:15 p.m.)
Speaker: Speaker: Speakers: Speaker:

Pilar Gerasimo, Editor-
in-Chief, Experience Life
magazine, Eden Prairie, MN.

Topic: “Get Real: The New

Jenaé Rubin, Owner,
Sales PowerHouse, Fort
Lauderdale, FL.

Topic: “Steps 6 and

Steve Hedlund, President,
Ehlert Publishing Group,
Maple Grove, MN; Steve
Fox, President, Greenspring
Media Group, Minneapolis,

Rebecca Sterner, Publishing
Consultant, Lakeville, MN.

Topic: “Finding Readers

(all for Magazine 7: Stress-Free MN; Mary Hennessy, Where They Are:
Credibility, Marketing™tactics Publisher and Vice-President New Ways to Grow
Relevancy, and that help you keep of Communications, Your Audience”
Authenticity” your customers Industrial Fabrics Association
longer and make International, Roseville, MN;
renewals easy. Mary Jo Larson, Publisher/
Nurturing yourself.” Vice President, Franchise
Times, Minneapolis, MN.
PANEL DISCUSSION
Topic: “So You Want to be
g Boss: Here’s How
Summit Concludes t0 Prepare fora Top
. . Job in Magazine
Expo Reception With Cash Bar Publshing’

Drawing for Door Prizes Begins

Drawing for Grand Prize
Expo Concludes



Registration Form

MMPA Midwest Summit & Expo « June 6, 2006 « Sheraton Bloomington Hotel « Bloomington, MN

The conference is only $195 for MMPA members — a huge savings over what youd pay to attend a similar program at a Folio: seminar. But act fast: registra-
tion fees go up after May 1, 2006. Register and pay online for easiest registration!

If you register by fax or mail, please use one registration form (or copy) per attendee. You may send a single check for multiple registrations. Please call Martha
ten Sythoff at 651-290-6286 if you have questions.

Name
Company
Address
City State /ip
Phone Fax
E-mail
On or before May 1, 2006 After May 1, 2006 Total:
MMPA members 05195 Q9225
Non-members 015295 05345
Special rate for students (Must provide proof of student status, such as student .. card or current class schedule) | (950
Expo-only ticket (Includes admission to the Expo at 4:15 p.m., reception [including one free drink ticket], and 035 Section Total:

opportunities to win door prizes)

Please complete the critique submission forms available online. If you don’t

have Intemet access, please contact the MMPA office for hard copy versions. | One cover | Two covers | Three covers SaataiTil:
| want the Magazine Doctors to critique my covers. Q5125 Q5195 05250 '
If you register If you cannot
for the Summit | attend the Summit
| want to attend the second day session with Jenaé Rubin for Section Total:
Conaedy Q5100 Q5175
Publishing Management.

MMPA Member Non-member Section Total:

| want a private one-on-one consultation with Jenaé Rubin on June 8. Q5250 Q5350

Lwish to pay by Submit Payment to:

Send completed registration and payment to:
Minnesota Magazine and Publications Association
1000 Westgate Drive, Suite 252

Card Number Exp. Date St.Paul, MN 55114
Fax: 651-290-2266

L Check (Made payableto MMPA) (D VISA UMasterCard

Cardholder (please print)

Cardholder Phone Questions? Call MMPA at 651-290-6281 or contact us by e-mail
at mmpa@ewald.com

Signature




Readex Research

Jeff Schultz joins Readex Research as the newest member of the sales
team. As Regional Sales Executive, Jeff will focus his efforts on pub- :

lication clients throughout the U.S. His extensive research knowl-

edge stems from past positions with Maritz Research, Power Systems :

Research, and Find/SVP.

MMPA Member Awarded In
Boating Journalism Contest

Top marine journalists in the U.S. and beyond were recognized in an :

annual writing contest conducted by the membership of Boating
Writers International (BWI). “The World is Their Kingdom” by

Cindy Christian Rogers (for Good Old Boat magazine) won first place

in the Boating Profiles category.

Said judge Jane Meneely, “This is a solid informative piece about a
couple who have been written about ad nausea. Yet it encapsulated
their life and career without putting them on a pedestal, capturing
the fact that they are actually human. Considering the scope of the
story, it was handled by a master.”

Lake Superior Magazine
Moves

Lake Superior Magazine has moved its offices to 310 E. Superior St.,
Ste. 125. This is on the main street of Duluth with street-level,
storefront windows. The website hasn’t moved. It’s still: www.lake-
superior.com.

The magazine will host the International Regional Magazine
Conference (IRMA) in Duluth, September 9-14, 2006. Details can
be found at www.regionalmagazines.org.

IFAI publications receive
design awards

The Industrial Fabrics Association International (IFAI) was honored
with four awards in the Publications category in the 2006 American !

Inhouse Design Awards, sponsored by Graphic Design USA
magazine.

o The Industrial Fabric Products Review, June 2005

o Fabric Architecture, May/June 2005

o Fabric Architecture, July/ August 2005

o Fabric Architecture, November/December 2005

GOINGS ON

TPG Sports Adds RINK
Magazine to its Stable

TPG Sports, publishers of USA Hockey Magazine, recently
added another ‘ice’ magazine to its stable of magazines. In a
partnership with the STAR organization (Serving The
American Rinks), TPG Sports will publish RINK magazine six
times each year. RINK magazine will be distributed to arena
operators across North America.

STAR is a membership association that provides education,
training, and new resources to rink members, professionals and
vendors in the rink and arena industry.

Utne Magazine Launches
New Initiative

Utne magazine, a national progressive lifestyle magazine and
independent media company, is positioning itself to serve as a
vehicle for mission-driven companies looking to raise capital.
The recent success with Reed’s, Inc. raised awareness among
executives at Usne that the spending power of Utne’s readers
and their choices in supporting companies and products they
care about extends to investments opportunities as well as con-
sumer purchases.

Utne provides a targeted, socially conscious and wealthy demo-
graphic that is interested in investing their money in compa-
nies with similar values. With just a single full-page ad featur-
ing its IPO in the November-December issue of Usze maga-
zine, approximately 500 readers indicated interest in nearly
half the amount that CEO Chris Reed contemplated raising in
fiscal 20006.

Schmidt Acquires Card
Deck Assets from Scoville
Press, Inc.

Schmidt has acquired the cooperative direct mail and reader
service card lines of business from Scoville Press, Inc. in
Plymouth, Minn. The purchase of print and collating assets
greatly enhances Schmidt’s abilities to serve both the direct
mail and publishing markets. The addition of Scoville’s tech-
nology enables Schmidt to capitalize on the strengths of both
organizations, broadening the spectrum of products and servic-
es to include full-bleed card decks and unlimited size configu-
rations of cooperative direct mail packages in addition to in-
line UV coating.



a brief intro to the

MMPA Board

uss Nolan is vice president and
group publisher at North
American Media Group, his only

employer since graduating from college.
He oversees advertising sales for 10 spe-
cial interest magazines including Cooking
Pleasures, Gardening How-To, PGA Tour
Partners, North American Hunter, and
Today’s Health and Wellness. In addition,
he handles the business side of producing
two outdoor television programs and
manages sponsorship sales for a plethora
of special events held in cities around the country.

As MMPA board president, Nolan is leading the effort to
strengthen the organization. And the top priority is to continue
work-in-progress aimed at building a financial reserve. With a
solid reserve, MMPA will be able to take more calculated risks
and offer its members higher caliber learning opportunities.
Offering Folio-quality events will generate attention and convey
the message that MMPA provides value to its members.

“Building a strong organization capable of offering its members
compelling educational events that are accessible and that enable
them to connect and network with peers will enhance our reputa-
tion,” Nolan said. “Just as important, it will say loud and clear
that MMPA is a go-to source for education as well as network-
ing.” Nolan believes that a clearer picture of the value of MMPA's
numerous benefits will compel more members to get involved.

ary Jo Larson is vice president
of Franchise Times Corp. and
publisher of Restaurant Finance

Monitor, Franchise Times and Foodservice
News. She oversees sales and editorial for
the Times and keeps her writing sharp by
authoring occasional articles for the
Monitor.

Larson is also vice president of MMPA’s
Board of Directors and member of the

Education committee, the force behind
the Roundtables and other educational offerings. In addition, the
committee partners with The Loft on the popular Magazine
Celebration. Last year’s event was a huge success with a turnout of
more than 230.

10

by
Voncille
Meyer

While Larson’s pleased with the outcome of the Magazine
Celebration and looking forward to the next one, she is enthused
about the upcoming Summit and Expo on June 6 and 7.

“We want it to be a Folio-caliber event that offers value to the
different functional areas of magazine publishing,” Larson said.
“The goal is to offer something for editorial, sales, production and
circulation. It’s exciting, and I think it will be fabulous.”

= . helly Elmore, director of sales &
e marketing, Twin Cities Business
magazine, is in her second term.
Elmore has served on the Education and
Sponsorship committees. She’s chair of
the Excellence Awards committee, which
. is already planning the next event sched-
uled for Nov. 2. “We’re celebrating the
10th anniversary, so it’s going to be a

not-to-be missed event,” Elmore said.

ervey Evans, president,
Erasmus Inc., is more than
halfway through his first term.

Evans is on the Membership and
Communication committees. According
to Evans, the training and education
opportunities available through MMPA
are invaluable. One accomplishment in
2005 that he’s proud of: the redesign of
FinePrint. High on his list of upcoming

events: the Midwest Magazine Summit
& Expo.

athleen Hansen is a professor
and director of the Minnesota
Journalism Center, the outreach

unit of the U of M’s School of
Journalism and Mass Communication.
For Hanson, the professional connections
she’s made through MMPA are extreme-
ly valuable. An added benefit is that
MMPA is a great resource for journalism
students interested in magazine publish-
ing. She’s looking forward to all
upcoming events, especially the
Midwest Magazine Summit & Expo.



ee Hetherington is group pub-
. lisher at Grand View Media
Group, a long-time member.

! New to the board, he hasn’t decided
| which committee to join.

Like his board colleagues,
Hetherington says the roundtables and
networking opportunities are immense-
ly valuable.

aren Larson has always been a writer, journalist, and
B desktop publisher (once they invented computers, of

course). With her husband, she helped create a sailing
magazine for sailors of boats which no longer had manufactur-
ing support. Good Old Boat started with a website in January
1998 and published a premier issue of 5,000 copies in June of
that year. The web, still in its infancy, made it possible to locate
sailors who requested sample issues. The magazine still has a
strong “sampler program” and a large and active website. Today
the magazine hosts its own website and has a circulation of
30,000.

Karen has joined the Membership Committee and looks to help-
ing keep the MMPA strong and vital in the state.

oe Mangine, director of Digital
Brown, a division of Brown
Printing Company, is a long-time
member who's completing a third
* term. While on the board, he has been
part of several special projects including
the Hedley Donavan committee.
Mangine is currently on the Budget,
Database and Website committees.
What he’s looking forward to in 2006:
the Magazine Summit & Expo and the
10th anniversary Excellence Awards.

eith Oelke is a sales executive with Quebecor World, a
founding member of MMPA. Oelke began his first

term in January. Prior to joining the board, he served

on the Membership and Excellence Awards committees.
According to Oelke, MMPA membership has enabled Quebecor
World employees to form new relationships and strengthen
existing ones through the educational and networking events.
His goals are to grow MMPA and to help ensure a successful
Midwest Magazine Summit & Expo.

B

committee on the Summit & Expo. Powell says his company has

ryan Powell is vice president of Finance and Operations
at Machl Business Media, LLC. Powell began his first
term in February, and he’s working with the Education

benefited most from networking events and roundtables. “Every
area of publishing has unique challenges, and getting together
with peers to discuss how they handle those challenges is very

valuable.”

indy Christian Rogers is presi-

dent of Different Draft, Inc., a

member since 1999. She has been
Education committee chair since 1999
and on the board since 2001. Rogers
enjoys making connections with local
publishing professionals, and says the
diversity of magazines produced in
Minnesota is amazing. She’s proud of
MMPA’s progress in enhancing training
opportunities. Rogers is especially look-
ing forward to the Summit & Expo, which she says represents
MMPA’s goal to increase its visibility and serve members.

ack Schabel is manager of con-
sumer marketing at Ehlert
Publishing Group, Inc. In his
third term, Schabel has been
treasurer since 2002 and regularly facil-
itates Circulation Roundtables. While
he cites several membership benefits,
~ including the Excellence Awards and
Iy cducational opportunities, Schabel says,
“Networking with other publishing
professionals is the best benefit.” On
his calendar: the Midwest Magazine Summit & Expo and the
10th anniversary Excellence Awards.

for Ehlert Publishing Group, Inc. On the board for a year,

Schiffman sits on the Education, Sponsorship and Midwest
Magazine Summit & Expo committees. When asked about the
benefit of MMPA membership, he cites the immense value of
the education programs, the Excellence Awards and the chance
to meet and work with leaders in Minnesota’s publishing com-
munity. He’s most proud of helping to bring high caliber train-
ing to members.

oug Solinger is president of Midwest Litho, an MMPA
Dmember since 2003. New to the board, Solinger hasn’t

decided which committees to join. When asked how
Midwest Litho has benefited from its membership, his answer
was education from the roundtables. “What we learned helped
us improve the quality of our publications, which increased our

revenue.” He’s looking forward to the Midwest Magazine
Summit & Expo in June.

E ; teve Schiffman is senior vice president of Corporate Sales

11



Welcome to a fresh era!

We are pleased to support the MMPA and proud to be the printer of Fine Print. %
We deliver top quality products and services using the latest printing technologies. We also deliver digital printing with
variable data capability, web-to-print capabilities, direct mail production, and fulfiliment and distribution services. Diversified Graphics, Inc.

We are a talented team with experience and skills that can deliver what you need. Our clients tell us that our
commitment and attention to detail make us more than a printing vendor. They consider us a strategic partner.

Begin your own fresh era with Diversified Graphics.
Call (612) 331-1111 or 1-800-233-7454 and ask for Patrice Papke [ppapke@dgi.net] www.dgi.net

o)
LEE VANG PHOTOGRAPHY Rubin
PORTRAIT FASHION ACTOR HEADSHOTS EVENT CONCERT DOCUMENTARY MUSICIANS Co rdaro
Design

wpostaltales |
i‘:\mase again.

Phone: 1.715.497.5005 Email: Lee@leevangphotography.com www.leevangphotography.com

Imagine

what we can do for you.

THANK YOU MIDLAND PAPER! NOW more t,’lan ever
MMPA's FinePrint thanks Midland Paper you need Impact. e
for generously donating the paper Our direct mail, creative, and printing grap ’

visual communications
612 343 0011
www.rubincordaro.com

services-in addition to our precise and
dependable fulfillment capabilities-will
CONTACT: help you get the most from your direct

mail marketing budget.
John Olson, 612-623-2406,

ol idland Call 612/638-1426, or email
jolson@midlandpaper.com tjohnson@impactmailing.com

or visit www.impactmailing.com.

for this month’s newsletter.

Mf&) Sincerely, B
Mm L/‘ MAILING & FULFILLMENT
Minnesota Magazine & Publications Association P R S RT
Standard
Fine Print
1000 Westgate Drive, Suite 252 US Postage
Saint Paul, Minnesota 55114 PAID

Tel 651-290-6281 Minneapolis. MN
Fax 651-290-2266
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