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divided into three tiers, with special efforts
from Greenspring Media Group to cover the
attendance of University of St. Thomas stu-
dents.  BPA worldwide and Banta
Publications were bronze sponsors; Impact
Mailing and RR Donnelley were silver spon-
sors; and IPC Print Services, Quad Graphics,
North American Media Group Inc., Midland
Paper, Brown and Quebecor World all made
gold-level sponsorship.

At precisely 7 p.m., Bill Monn, president
of the MMPA, opened the awards ceremony
with the annual State of the MMPA Address.
He proudly noted that Gov. Tim Pawlenty
recognized the merit of Minnesota's magazine
industry by declaring November 3, 2005,
Minnesota Magazine Publishing Day.  The
official proclamation can be seen on the
MMPA Web site. Monn talked about expan-
sions on education programs, the noteworthy
monthly roundtable meetings and highlight-
ed the distinctive new looks for FinePrint and
the MMPA Web site. Bruce Rubin and Jim
Cordaro were presented an award recognizing
their hard work in designing both the
newsletter overhaul and the new Web site.
Monn wrapped up his speech by noting the
new Member Mall on-line shopping service,
explaining how you can make purchases with
major companies by following the links on
www.mmpa.net, which donates a 2 percent
stipend to the MMPA.  Stressing the recalcu-
lated parameters for judging all 660 entries in
52 categories, there was also the assurance
there would be a Gold Award in every catego-
ry that received enough submissions for
awards.

Nestled in the corner, the rostrum was dec-
orated with MMPA signage.  Behind the pre-
senter podiums, tables laden with winners'
plaques were stacked underneath the canopy
of two palm trees.  Gold award winners were
invited to approach the stage after the winner
was read, allowing time to read the judges'
comments.  The emcee of the evening, Rick
Kupchella from KARE 11 news, took the
stand after the opening speech.  He began the
ceremony by joking about the size of the
awards list booklet he received in the mail.
While noting the significance of the local
industry, his comic relief eased the tension,
particularly when he held up his awards list

and vigorously shook it, spilling a sizeable
number of subscription renewal inserts that he
had stuffed inside.  When the laughter sub-
sided, he initiated the awards ceremony with
the Best Feature Article category.  Loud and
articulate, he made it easy to hear and kept a
fast pace without shorting any one award.  

About halfway through the awards list,
Kupchella took the opportunity to introduce
MMPA President-elect Russ Nolan to the
stage to present the Innovator Award.  This
special award is meant to highlight visionary
methods of development within the industry,

for as Nolan put it, “without innovation we
become stagnant, we become irrelevant and
we die.”  This year, Game Informer Magazine
won the award for its cutting edge approach.  

Several publications received recognition in
multiple categories, including Minnesota
Monthly, Rochester Magazine, Speakeasy -
The Loft's literary journal – and Lake Superior
magazine. As the ceremony neared comple-
tion, Cindy Christian Rogers took the stage to
present the Greg Carey Leadership Award, of
which she was the 2004 recipient.  She dis-
cussed how “those on the board had to unani-
mously acknowledge the individual who
spearheaded the direction for the MMPA.”
This year's winner was Bill Monn, whose
“direction, focus on sustainable results and
willingness to put in tireless hours shows how
the MMPA benefits from his leadership,” said
Christian Rogers.  When Monn took the
stage, he shared the award recognition with all
of those whose volunteer efforts have helped
develop the MMPA's reputation.  After all, he
noted, “magazines are increasing in Minnesota
and in the U.S. – it's a visceral type of experi-
ence.” 

Before moving into the final category of
Overall Excellence, Kupchella took another
stab at comic relief with an “anonymously”
judged category for Smallest Niche Market
Marginal Interest category with “circulation
not to be overstated.”  The Gold Award win-
ner, which had a nicely designed cover visual
with Don Shelby, went to Don-for-a-day, Ink.
for S magazine (just like O but better), which
contained the article “Ford name a car after
me.”  It made for a nice transition into the
Overall Excellence winners.  

After the final awards were presented,
Monn once again took the microphone for a
closing statement, where he thanked all in
attendance, and hinted at the rewarding year
to come for the MMPA.  Excellent is the per-
fect word to describe the evening's festivities.
The noted achievements of the industry left
promise for this year's growth, and gave every-
one something to look forward to at next
year's awards ceremony.  The gala served as a
reminder of how the local industry has gained
significant prestige that can be seen well out-
side state boundaries. n

  

Golden Opportunity continued from page 1

RICK KUPCHELLA OF KARE 11 NEWS OPENED HIS

SPEECH WITH A JOKE ABOUT MAGAZINE SUBSCRIP-
TION RENEWAL INSERTS.

Photographs by Lee Vang

   



MMPA NEWS

4

BEST FEATURE
ARTICLE 

General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
2004 Minnesotan of the Year
January 2005

Silver Mpls. St. Paul Magazine
MSP Communications
Insiders Guide to 
Twin Cities BBQ
March 2005

Bronze Minnesota Monthly
Greenspring Media Group
Empty Spaces
November 2004

General Interest, Under 60,000

Gold Lake Superior Magazine
Lake Superior Port Cities, Inc.
Life Span
June/July 2005

Silver Lake Superior Magazine
Lake Superior Port Cities, Inc.
Stewards: Are We Protecting 
Water Quality?
February/March 2005

Bronze Rochester Magazine
Rochester Magazine
The Test Issue
September 2004

Special Interest, Over 60,000

Gold American Rider
Ehlert Publishing Group, Inc.
Bros on the Road
August 2004

Silver Midwest Home & Garden
Greenspring Media Group
A Place to Call Home
June/July 2005

Bronze Rider Magazine
Ehlert Publishing Group, Inc.
Searching for Spadino
September 2004

Special Interest, Under 60,000

Gold Northern Gardener
The Coghlan Group
Sedging your Bets
May/June 2005

Silver Street Thunder
North American Media Group
Survivor
June/July 2005

Bronze Lavender Magazine
Lavender Magazine
Queer as a Three-Dollar Bill
December 24-January 6, 2005

Business/Trade, Over 30,000

Gold Event Magazine
Exhibitor Magazine Group
Using Events to Build 
Customer Community

March 2005

Silver LBM Journal
Custom Built Publishing LLC
American Pie
September 2004

Bronze Twin Cities Business 
Monthly
MSP Communications
Sex Sells…Sort Of
May 2005

Business/Trade, Under 30,000

Gold Minnesota Technology
Minnesota Technology, Inc.
Eight Is Enough
Spring 2005

Silver Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
The Bionic Planner: Part 1
Spring 2005

Bronze Minnesota Technology
Minnesota Technology, Inc.
The Year in Tech
November 2004

Professional, Over 30,000

Gold St. Thomas Magazine
University of St. Thomas
When Thoughts are All You 
Have Left

Spring 2005

Silver St. Thomas Magazine
University of St. Thomas
Hunger Fighters in 
the Caribbean

Fall 2004

Bronze Minnesota Magazine
U of M Alumni Association
The Broom Brigade
September/October 2004

Professional, Under 30,000

Gold Minnesota Medicine
Minnesota Medical 
Association

Follow the Water
May 2005

Silver Architecture Minnesota
AIA Minnesota
Design in Transit
January/February 2005

Bronze Carleton College Voice
Carleton College Voice
How Does It Feel?
Spring 2005

BEST SINGLE
COVER 

General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
The Food Issue
May 2005

Silver Minnesota Monthly
Greenspring Media Group
The Best of the Worst
December 2004

Bronze Minnesota Monthly
Greenspring Media Group
The Puck Stops Here
March 2005

General Interest, Under 60,000

Gold Rochester Magazine
Rochester Magazine
Strange Stories
March 2005

Silver Rochester Magazine
Rochester Magazine
The Monster of Minnesota
October 2004

Bronze Lake Country Journal 
Magazine

Evergreen Press of Brainerd
Keeping Up with the Nisser
November/December 2004

Special Interest, Over 60,000

Gold Drinks
Greenspring Media Group
A Toast to the Holidays
Winter 2004

Silver Drinks
Greenspring Media Group
Hurrah for Syrah
Fall 2004

Bronze Rider Magazine
Ehlert Publishing Group, Inc.
Luxury Liner
October 2004

Special Interest, Under 60,000

Gold IQ - Initiative Quarterly
Evergreen Press of Brainerd
The Sopranos
Winter 2004

2005 Excellence Awards
Winners List
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Silver Speakeasy
The Loft Literary Center
The Arts Issue
Summer 2005

Bronze Buon Gusto
Buon Gusto
The Art of Food
August 2004

Business/Trade, Over 30,000

Gold Presentations
VNU Business Media
Cracking the Dress Code
February 2005

Silver Exhibitor Magazine
Exhibitor Magazine Group
2005 Buyer’s Guide
December 2004

Bronze Twin Cities Business Monthly
MSP Communications
What Makes You Think 
You’re So Smart?

April 2005

Business/Trade, Under 30,000

Gold Sales ForceXP
Mach1 Business Media, LLC
Question the Answer
September/October 2004

Silver Minnesota Law & Politics
Minnesota Law and Politics
Celebrating Diversity
December 2004/January 2005

Bronze eServer Magazine, IBM 
Edition for Unix

MSP Communications
Reinforcing the Fortress
December 2004

Professional, Over 30,000

Gold Saint Paul College
The Coghlan Group
Bright Futures in IT
Summer 2005

Silver Viking Magazine
MSP Communications
The Legacy of Strength
November 2004

Bronze Minnesota Golfer
Minnesota Golf Association
Reed McKenzie - Hall of 
Fame Journey

December/January 2005

Professional, Under 30,000

Gold Carleton College Voice
Carleton College Voice
Beauty & the Feast
Fall 2004

Silver Carleton College Voice
Carleton College Voice
Age Old Story
Winter 2005

Bronze Minnesota Medicine
Minnesota Medical 
Association

Follow the Water
May 2005

BEST REGULAR
COLUMN 

General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
The Arts
August 2004, 
December 2004, March 2005

Silver Utne Reader
LENS Publishing 
(Utne Reader)

Editor’s Note
July/August 2004, 
November/December 2004, 
March/April 2005

Bronze Minnesota Monthly
Greenspring Media Group
Dinner With
August 2004, October 2004,
January 2005

General Interest, Under 60,000

Gold Minnesota Women’s Press
Minnesota Women’s Press
She Said
June 30 - July 13, 2004, 
April 20 - May 3, 2005, 
June 1 - 14, 2005

Silver Rochester Magazine
Rochester Magazine
Oddchester
October 2004, January 2005, 
February 2005

Bronze Edina Magazine
Metropolitan Media 
Group/BBN
At the Table
October 2004, January 2005, 
May 2005

Special Interest, Over 60,000

Gold Drinks
Greenspring Media Group
The Juice
Fall 2004, Winter 2004, 
Spring 2005

Silver Today’s Health & Wellness
North American Media Group
Mind/Body News
January/February 2005, 
March/April 2005, 
May/June 2005

Bronze Snow Goer
Ehlert Publishing Group, Inc.
Breaking Trail
January 2005, February 2005,
March 2005

Special Interest, Under 60,000

Gold New Moon: The Magazine for 
Girls and Their Dreams
New Moon Publishing Inc.
Body Language
September/October 2004, 
November/December 2004, 
January/February 2005

Silver Where Twin Cities
Greenspring Media Group
Checking In
May 2005, June 2005, 
February 2005

Bronze Snow Week
Ehlert Publishing Group, Inc.
First Corner
December 2004, 
January 2005, March 2005

Business/Trade, Over 30,000

Gold LBM Journal
Custom Built Publishing LLC
Tough Calls
April 2005, May 2005, 
June 2005

Silver Event Magazine
Exhibitor Magazine Group
Second Opinion
March 2005, June 2005

Bronze Exhibitor Magazine
Exhibitor Magazine Group
Plan B/Fixing Snafus
November 2004, 
January 2005, May 2005

Business/Trade, Under 30,000

Gold Minnesota Business
Metropolitan Media Group
Emerging Companies
December 2004, March 2005,
June 2005
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“Thank you to everyone   
who helped to make this 
year’s event the most 
successful on record.”

~MMPA President, Bill Monn

Photograph by Lee Vang

                                                                        



6

Silver Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
Editor In-Sites
Spring 2005, Summer 2005, 
Fall 2004

Bronze Minnesota Law & Politics
Minnesota Law and Politics
All Seriousness Aside
August/September 2004, 
February/March 2005, 
April/May 2005

Professional, Over 30,000

Gold Minnesota Magazine
U of M Alumni Association
First Person
September/October 2004, 
March/April 2005, 
May/June 2005

Silver St. Thomas Magazine
University of St. Thomas
Final Thoughts
Fall 2004, Winter 2005, 
Spring 2005

Bronze Minnesota Golfer
Minnesota Golf Association
Editor’s Letter
August/September 2004, 
December/January 2005, 
June/July 2005

Professional, Under 30,000

Gold B. - College of Business 
Magazine
University of St. Thomas
Q&A
Fall 2004, Spring 2005

Silver Upholstery Journal
Industrial Fabrics Association 
International
Automotive Corner
August/September 2004, 
October/November 2004, 
April/May 2005

BEST 
MEDIA KIT 

General Interest, Over 60,000

Gold Utne Reader
LENS Publishing 
(Utne Reader)

Special Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group

Silver Handy
North American Media Group

Bronze NWA World Traveler
MSP Communications

Special Interest, Under 60,000

Gold Lavender Magazine
Lavender Magazine

BEST USE OF
VISUALS/ART 

General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
The Enemy Within
September 2004

Silver Minnesota Monthly
Greenspring Media Group
Real Men Get Snipped
September 2004

Bronze Minnesota Monthly
Greenspring Media Group
Elders
January 2005

General Interest, Under 60,000

Gold Rochester Magazine
Rochester Magazine
The Art of the Martini
October 2004

Silver Lake Country Journal 
Magazine

Evergreen Press of Brainerd
Julekisten
November/December 2004

Special Interest, Over 60,000

Gold Today’s Health & Wellness
North American Media Group
Special Buletin: Allergies
March/April 2005

Silver Experience Life
Experience Life
Fire Your Inner Taskmaster
December 2004

Bronze Gardening How-To
North American Media Group
Spring Forward
January/February 2005

Special Interest, Under 60,000

Gold Where Twin Cities
Greenspring Media Group
Expanding China
January 2005

Silver IQ - Initiative Quarterly
Evergreen Press of Brainerd
Brainstorms
Fall 2004

Bronze Speakeasy
The Loft Literary Center
Inspired: Eight Writers on the 
Arts That Move Them
Summer 2005

Business/Trade, Over 30,000

Gold Training
VNU Business Media
Diversity as a 
Business Driver

May 2005

Silver Presentations
VNU Business Media
Cracking the Dress Code
February 2005

Bronze Exhibitor Magazine
Exhibitor Magazine Group
Booth Staff/7 Reasons 
Salespeople Hate to Staff 
Your Booth

April 2005

Professional, Over 30,000

Gold Viking Magazine
MSP Communications
The Changing Face of 
Norway
February 2005

BEST TECHNICAL
ARTICLE 

General Interest, Over 60,000

Gold Bass & Walleye Boats
Ehlert Publishing Group, Inc.
Painting with Sonar
April 2005

General Interest, Under  60,000

Gold Lake Superior Magazine
Lake Superior Port Cities Inc.
Stewards: Are We Protecting
Water Quality

February/March 2005

Special Interest, Over 60,000

Gold Woodworker’s Journal
Woodworker’s Journal
Bargin Basement 
Power Tools

February 2005

Silver Snow Goer
Ehlert Publishing Group, Inc.
2006: The Midterm Exam
August 2005

Bronze Trailer Boats
Ehlert Publishing Group, Inc.
Building on the Future
April 2005

Special Interest, Under 60,000

Gold Cabin Life Magazine
Fladmark Publishing
Controlling Lake Weeds
August/September 2004

Silver Snow Week
Ehlert Publishing Group, Inc.
The Science of Spark Plugs
March 2005
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Business/Trade, Over 30,000

Gold Postgraduate Medicine
McGraw-Hill 
Healthcare Publications

Understanding 
Insulin Resistance

July 2004

Silver LBM Journal
Custom Built Publishing LLC
Liquid Liabilities
July 2004

Bronze Farm Industry News
Primedia Business
New? Next? Now?
February 2005

Business/Trade, Under 30,000

Gold Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
Meetings’ State of the
Industry Report

Winter 2005

Silver eServer Magazine, IBM 
Edition for Unix

MSP Communications
A Change of Course
June/July 2005

Professional, Over 30,000

Gold Minnesota Golfer
Minnesota Golf Association
Hot Hybrids
August/September 2004

Professional, Under 30,000

Gold GFR - Geotechnical 
Fabrics Report

Industrial Fabrics Association 
International

On the Links with Coir, 
Straw and Synthetic Mats
April 2005

BEST
DIRECTORY 

General Interest, Over 60,000

Gold Minnesota Parent
Minnesota Parent
Camp & Programs Guide
Spring 2005

General Interest, Under 60,000

Gold Brainerd Lakes Area
Evergreen Press of Brainerd
Relocation & Buyers Guide
January 2005

Silver Minnesota Women’s Press
Minnesota Women’s Press
The Minnesota Women’s 
Directory

September 2004

Bronze Lake Superior Magazine
Lake Superior Port Cities Inc.
Lake Superior Lodging & 
Restaurant Guide

Summer 2005

Special Interest, Over 60,000

Gold Minneapolis & Saint Paul
Greenspring Media Group
Official Visitors Guide to the
Twin Cities Area

Spring/Summer 2005

Silver Ultimate Snowmobile 
Buyers Guide

Ehlert Publishing Group, Inc.
November 2004

Bronze North American Hunter
North American Media Group
Hunting Wear & Gear Guide

Special Interest, Under 60,000

Gold Black’s Wing, Clay and 
Waterfowl

Grand View Media Group
September 2004

Silver Power Pages (Directory)
Lavender Magazine
2005 Edition
January 2005

Bronze Twin Cities Living
Greenspring Media Group
Relocation Guide
2005

Business/Trade, Over 30,000

Gold Healthcare Informatics
McGraw-Hill 
Healthcare Publications

Resource Guide
December 2004

Silver Twin Cities Business Monthly
MSP Communications
Business Information Guide
2005

Business/Trade, Under 30,000

Gold Black’s Fly Fishing
Grand View Media Group
Black’s 2005 
Buyer’s Directory - 

Fly Fishing Edition
December 2004

Professional, Under 30,000

Gold GFR - Geotechnical
Fabrics Report

Industrial Fabrics 
Association International

Specifier’s Guide
December 2004

Silver Minneapolis Meeting 
Planners Guide

Greenspring Media Group
2005-2006

Bronze Architecture Minnesota
AIA Minnesota
Consultant’s Directory/
Directory of AIA 
Minnesota Firms/

Index of Firms by Building 
Type

May/June 2005

BEST 
SINGLE TOPIC, 

SPECIAL SECTION OR 
SPECIAL SUPPLEMENT 

General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
The Food Issue
May 2005

Silver Mpls. St. Paul Magazine
MSP Communications
What Matters To Us:  
The Creative Class

September 2004

Bronze Minnesota Monthly
Greenspring Media Group
The Pet Issue
October 2004

General Interest, Under 60,000

Gold St. Olaf Magazine
St. Olaf College
The Norway Issue
May 2005

Silver St. Olaf Magazine
St. Olaf College
Alumni World
May 2005

Bronze Eden Prairie Magazine
Metropolitan Media Group
Wedding Issue 
Special Section

February 2005

Special Interest, Over 60,000

Gold Midwest Home & Garden
Greenspring Media Group
Garden Issue
April 2005

Silver Experience Life
Experience Life
Power Aging
July/August 2004

Bronze Experience Life
Experience Life
Healthy Work
March 2005

Special Interest, Under 60,000

Gold Speakeasy
The Loft Literary Center
The Arts Issue
Summer 2005

Silver New Moon: The Magazine for 
Girls and Their Dreams

New Moon Publishing Inc.
25 Beautiful Girls
May/June 2005

Bronze Lavender Magazine
Lavender Magazine
In Our Corner?
July 9-22, 2004

Business/Trade, Over 30,000

Gold Exhibitor Magazine
Exhibitor Magazine Group
19th Annual Design Awards
May 2005
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Silver Corn and Soybean Digest
Primedia Business
Get Ready for Rust
June 2005

Bronze Training
VNU Business Media
2005 Top 100
March 2005

Business/Trade, Under 30,000

Gold Minnesota Law & Politics
Minnesota Law and Politics
What I Learned
August/September 2004

Silver Archery Business
Grand View Media Group
Archery University
May 2005

Bronze Sales ForceXP
Mach1 Business Media, LLC
Synergies
Spring 2005

Professional, Over 30,000

Gold St. Thomas Magazine
University of St. Thomas
Every Student has a Story
Spring 2005

Professional, Under 30,000

Gold Carleton College Voice
Carleton College Voice
Aging In America
Winter 2005

Silver Minnesota Medicine
Minnesota Medical 
Association

Follow the Water
May 2005

BEST DIGITAL
MEDIA 

Special Interest, Over 60,000

Gold Cooking Pleasures
North American Media Group
Website/E-Newsletter
July 2004, December 2004, 
June 2005

Silver Woodworker’s Journal
Woodworker’s Journal
Woodworkers Journal eZine

Special Interest, Under 60,000

Gold Cabin Life Magazine
Fladmark Publishing
www.cabinlife.com

Silver Lavender Magazine
Lavender Magazine
www.lavendermagazine.com

Business/Trade, Over 30,000

Gold LBM Journal
Custom Built Publishing LLC
www.lbmjournal.com

Silver Exhibitor Magazine
Exhibitor Magazine Group
www.exhibitoronline.com

Business/Trade, Under 30,000

Gold Boating Industry
Ehlert Publishing Group, Inc.
www.boating-industry.com

Silver Sales ForceXP
Mach1 Business Media, LLC
www.SalesForceXP.com

Bronze eUpdate for Clients
Mayo Clinic

BEST USE OF
VISUALS/

PHOTOGRAPHY
General Interest, Over 60,000

Gold Minnesota Monthly
Greenspring Media Group
Generation XXXL
January 2005

Silver Minnesota Monthly
Greenspring Media Group
In Focus
February 2005

Bronze Minnesota Monthly
Greenspring Media Group
Hell Boy
November 2004

General Interest, Under 60,000

Gold Lake Superior Magazine
Lake Superior Port Cities Inc.
Words & Images By Craig
October/November 2004

Silver Lake Country Journal 
Magazine

Evergreen Press of Brainerd
World View
March/April 2005

Bronze Lake Superior Magazine
Lake Superior Port Cities Inc.
Lake Superior
October/November 2004

Special Interest, Over 60,000

Gold Drinks
Greenspring Media Group
Fruit Cocktails
Summer 2005

Silver Cooking Pleasures
North American Media Group
It’s Berry Time
April/May 2005

Bronze Drinks
Greenspring Media Group
Breaking Out of the Barrel
Summer 2005

Special Interest, Under 60,000

Gold Street Thunder
North American Media Group
Free Ride
February/March 2005

Silver IQ - Initiative Quarterly
Evergreen Press of Brainerd
When the Bough Breaks
Summer 2005

Bronze Street Thunder
North American Media Group
Horse Trade
June/July 2005

Business/Trade, Over 30,000

Gold Twin Cities Business Monthly
MSP Communications
Angels, Voices, Silver’s 
Spells, Sticks, Stones, 
Roots and Bones

August 2004

Silver Twin Cities Business Monthly
MSP Communications
College Student/CEO
June 2005

Bronze Twin Cities Business Monthly
MSP Communications
The Working River
July 2004

Business/Trade, Under 30,000

Gold Connect Business Magazine
Connect Business Magazine
Going Under the Knife
May 2005

Silver eServer Magazine, 
IBM Edition for Unix

MSP Communications
County Government on 
Demand

April/May 2005

Professional, Over 30,000

Gold St. Thomas Magazine
University of St. Thomas
Contents - St. Thomas 
Magazine

Spring 2005

Silver Carlson School Magazine
The Coghlan Group
Women at Work
Fall 2004

Bronze Minnesota Golfer
Minnesota Golf Association
The (Secret) Season
October/November 2004

Professional, Under 30,000

Gold Carleton College Voice
Carleton College Voice
Aging In America
Winter 2005

Silver Carleton College Voice
Carleton College Voice
How Does It Feel?
Spring 2005

Bronze Minnesota Medical 
Association
Minnesota Medicine
Suited for the Cold
May 2005

BEST HOW-TO
ARTICLE 

General Interest, Over 60,000

Gold Mpls. St. Paul Magazine
MSP Communications
Center of Attention
April 2005

Silver Bass & Walleye Boats
Ehlert Publishing Group, Inc.
Alive and Well
February 2005

Bronze Mpls. St. Paul Magazine
MSP Communications
The Great Minnesota State 
Parks Guide

April 2005
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Special Interest, Over 60,000

Gold Experience Life
Experience Life
Shopping Cart Make Over
September 2004

Silver Woodworker’s Journal
Woodworker’s Journal
Shaker-Inspired Writing Desk
June 2005

Bronze Handy
North American Media Group
Staircase Renewal
November/December 2004

Special Interest, Under 60,000

Gold Street Thunder
North American Media Group
Grabbing Six
June/July 2005

Silver Street Thunder
North American Media Group
Going Big
June/July 2005

Bronze Twin Cities Jewish Life
MSP Communications
Seder Surprises
March/April 2005

Business/Trade, Over 30,000

Gold Farm Industry News
Primedia Business
A Day With A Tire Guru
November 2004

Silver Exhibitor Magazine
Exhibitor Magazine Group
How to Measure the Value of 
a Trade Show Program

March 2005

Bronze Presentations
VNU Business Media
The Black Screen of Death
April 2005

Business/Trade, Under 30,000

Gold Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
Meeting Accomplished: 
Ice Fishing 

Extravaganza
Spring 2005

Silver Minnesota Technology
Minnesota Technology, Inc.
Safety Dance
Winter 2005

Bronze Minnesota Technology
Minnesota Technology, Inc.
Software . . . Hard Choice?
Summer 2004

Professional, Over 30,000

Gold Minnesota Golfer
Minnesota Golf Association
Tips from the Pro/ Q School
June/July 2005

Silver ATA World
MSP Communications
Food for Thought
Spring 2005

Professional, Under 30,000

Gold Marine Fabricator
Industrial Fabrics Association 
International

Techniques in Time
July - September 2004

BEST OVERALL
DESIGN 

General Interest, Over 60,000

Gold Utne Reader
LENS Publishing 
(Utne Reader)

January/February 2005, 
March/April 2005, 
May/June 2005

Silver Minnesota Monthly
Greenspring Media Group
December 2004, March 2005,
May 2005

General Interest, Under 60,000

Gold St. Olaf Magazine
St. Olaf College
September 2004, 
January 2005, May 2005

Silver Lake Country Journal 
Magazine

Evergreen Press of Brainerd
November/December 2004, 
March/April 2005, 
May/June 2005

Bronze Eden Prairie Magazine
Metropolitan Media Group
January 2005, February 2005,
March 2005

Special Interest, Over 60,000

Gold Drinks
Greenspring Media Group
Winter 2004, Spring 2005, 
Summer 2005

Silver Midwest Home & Garden
Greenspring Media Group
September 2004, 
December/January 2005, 
April 2005

Bronze Experience Life
Experience Life
March 2005, April 2005, 
May 2005

Special Interest, Under 60,000

Gold Street Thunder
North American Media Group
February/March 2005, 
April/May 2005,
June/July 2005

Silver Speakeasy
The Loft Literary Center
Spring 2005, Summer 2005

Bronze Buon Gusto
Buon Gusto
September 2004, 
January/February 2005, 
May/June 2005

Business/Trade, Over 30,000

Gold eServer Magazine, 
iSeries Edition

MSP Communications
December 2004, January, 
March 2005

Silver Event Magazine
Exhibitor Magazine Group
March 2005, June 2005

Bronze Twin Cities Business Monthly
MSP Communications
July 2004, November 2005, 
May 2005

Business/Trade, Under 30,000

Gold Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
Winter 2005, Spring 2005, 
Summer 2005

Silver Minnesota Business
Metropolitan Media Group
December 2004, April 2005, 
June 2005

Bronze Connect Business Magazine
Connect Business Magazine
July 2004, January 2005, 
May 2005

Professional, Over 30,000

Gold Minnesota Magazine
U of M Alumni Association
November/December 2004, 
January/February 2005, 
March/April 2005

Silver Thrivent
MSP Communications
Winter 2004, Spring 2005, 
Summer 2005

Professional, Under 30,000

Gold Carleton College Voice
Carleton College Voice
Winter 2005, Spring 2005, 
Summer 2005

Silver Architecture Minnesota
AIA Minnesota
January/February, 
March/April, May/June 2005

Bronze B. - College of Business 
Magazine

University of St. Thomas
Fall 2004, Spring 2005
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OVERALL
EXCELLENCE 

General Interest, Over 60,000

Gold Utne Reader
LENS Publishing
(Utne Reader)

January/February 2005, 
March/April 2005, 
May/June 2005

Silver Minnesota Monthly
Greenspring Media Group
November 2004, 
December 2004, June 2005

Bronze Mpls. St. Paul Magazine
MSP Communications
July 2004, March 2005, 
April 2005

General Interest, Under 60,000

Gold St. Olaf Magazine
St. Olaf College
September 2004, 
January 2005, May 2005

Silver Lake Country Journal 
Magazine

Evergreen Press of Brainerd
September/October 2004, 
November/December 2004, 
May/June 2005

Bronze Lake Superior Magazine
Lake Superior Port Cities Inc.
October/November 2004, 
February/March 2005, 
April/May 2005

Special Interest, Over 60,000

Gold Experience Life
Experience Life
December 2004, 
January 2005, April 2005

Silver Woodworker’s Journal
Woodworker’s Journal
October 2004, April 2005, 
June 2005

Bronze Trailer Boats
Ehlert Publishing Group, Inc.
October 2004, March 2005, 
June 2005

Special Interest, Under 60,000

Gold Speakeasy
The Loft Literary Center
Fall 2004, Spring 2005, 
Summer 2005

Silver Cabin Life Magazine
Fladmark Publishing
August/September 2004, 
May 2005, June/July 2005

Bronze Northern Gardener
The Coghlan Group
July/August 2004, 
March/April 2005, 
May/June 2005

Business/Trade, Over 30,000

Gold Event Magazine
Exhibitor Magazine Group
March, June 2005

Silver Twin Cities Business Monthly
MSP Communications
August 2004, September 2004, 
November 2004

Bronze Healthcare Informatics
McGraw-Hill 
Healthcare Publications

September 2004, 
February 2005, June 2005

Business/Trade, Under 30,000

Gold Meetings: Minnesota’s 
Hospitality Journal

Greenspring Media Group
Winter 2005, Spring 2005, 
Summer 2005

Silver Minnesota Business
Metropolitan Media Group/BBN
December 2004, April 2005, 
June 2005

Bronze Powersports Business
Ehlert Publishing Group, Inc.
August 2004, 
September 2004, 
October 2004

Professional, Over 30,000

Gold St. Thomas Magazine
University of St. Thomas
Fall 2004, Winter 2005, 
Spring 2005

Silver Carlson School Magazine
The Coghlan Group
Fall 2004, Spring 2005

Bronze Minnesota Golfer
Minnesota Golf Association
August/September 2004, 
October/November 2004, 
June/July 2005

Professional, Under 30,000

Gold Minnesota Medicine
Minnesota Medical 
Association

March 2005, April 2005, 
May 2005

Silver Carleton College Voice
Carleton College Voice
Winter 2005, Spring 2005, 
Summer 2005

Bronze B. - College of Business 
Magazine

University of St. Thomas
Fall 2004, Spring 2005
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2005was a very good year for the MMPA.

Celebrating its 10th anniversary, the association is well-

grounded and poised for growth. 

Highlights for the year included:
l

                                                            

Membership (companies) maintained its high-water
mark of 102
l 

  

The newsletter was redesigned for the first time in at
least five years
l 

  

The website had a total make-over - its first ever
l 

  

Two high-level education events, one geared toward
advertising staffs and one geared toward editorial, were well
attended and rated favorably

On our mainstream programs, we doubled the number of
networking events to two for the year and our October event
pushed the fire codes with 230 attending the event held at
The Loft. Our members-only monthly roundtables serving
editorial, production, circulation and management interests,
continued to draw good attendance and discussion. 

The annual Excellence Awards was a most excellent event.
After a bit of a sour taste was left following the 2004 awards
in the form of perhaps too many categories with no golds
awarded, MMPA entrants believed our pledge to do better
and the revamped judging system found itself reviewing 660
entries. More than 400 professionals attended this year's gala
and nary a disparaging word was heard.

A serendipitous chain of events led to the MMPA's Bill
Monn answering the call from the University of St. Thomas
to create a magazine publishing class in its undergraduate
program. The jury is still out on the class, but 16 students
from the university were on hand at the Excellence Awards
to mingle with magazine professionals. Their impression was
quite favorable to the experience.

M M PA
The Future Looks
Good For Your 

By Bill Monn, MMPA president

continued on page 13

     



“I see MMPA education 

events as an appropriate 

avenue to bring opportunities 

to others. I see this as a way 

to give something back to 

an industry that has given 

me so much fun and so 

many opportunities.”

~Cindy Christian Rogers
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Cindy Christian Rogers sees things
in a different light - literally.
Twenty-five years ago she was

diagnosed as legally blind in her left eye.
After a corneal transplant in February
2003 that gave her 20/20 vision with
contact lenses, and with a concomitant
job change, Rogers has a new vision for
her future.

In January of 2003, she launched
Different Draft, Inc. The company name
was set to anchor her passion for sailing
with her publishing experience. Rogers
writes and consults for many different
publications. She has written a maritime
history column and related feature arti-
cles for The History Channel Magazine;
contributed to Good Old Boat, a maga-
zine for sailing enthusiasts; and is a
member of Boating Writers
International. Her feature story on tall
ships won the magazine category of the
2004 John Southam Awards for
Excellence in Sailing Communications
given by Sail America, the U.S. industry
trade association.

Her company, Different Draft, is a
play on the double meaning of a new ver-
sion of a story, and the amount of water a
boat displaces. As an active water enthu-
siast, Rogers spends as much time as she
can in and on the water whether it's liq-
uid or solid. She regularly sails, kayaks,
ice boats, and cross-country skis. On days
when she must stay indoors, she lets her
creative side loose and reads or oil paints.
To show her gratitude for her renewed
sight, Rogers volunteers for the
Minnesota Lions Eye Bank.

Before starting Different Draft, she
worked at a publications development
and consulting firm. That company,
Calibre Publishing, Inc, Rogers co-
founded in 1999 with Terry Monahan.
The pair worked on projects including
launching consumer magazines in diverse
subject areas (American history, health
and wellness, creative home arts, faith
and spirituality) and designing product
development and marketing plans for
magazine-related web sites, seminars,
books and newsletters serving a variety of
industries (powersports, equestrian retail-
ing, interior design, infectious disease
medicine, and adolescent mental health).
Rogers also wrote original magazine arti-
cles for many of her publishing clients. 

Prior to striking out on her own,
Cindy was with McGraw-Hill for 15
years. When she left in 1999, she was
general manager of the Healthcare
Information Programs division, which is
was the custom publishing arm of the
McGraw-Hill medical and healthcare
information technology magazines.
While at McGraw-Hill, Rogers doubled
revenues and tripled profits in 3 years
while producing more than 200 publica-
tions.

Rogers has been an MMPA member
since 1999. And a board member for the
last four years. The education committee
has had Rogers at the helm more often
that not in the past six years of her mem-
bership; for her contributions she
received the 2004 Greg Carey Leadership
Award. n
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When Pilar Gerasimo was invited
to take the helm of Experience
Life magazine back in 2001,

she had her reservations. Back then,
Experience Life was a Life Time Fitness (LTF)
membership publication that offered a cal-
endar of member activities surrounded by
some basic nutrition and workout tips.
Initially, the prospects of editing the then-
quarterly magazine just didn't spark
Gerasimo's imagination. Nor did it speak to
her passion of looking at health and fitness
in a whole-person, whole-life perspective. 

“At the time, I felt there were enough
magazines out there telling people to exer-
cise, control calories and drink eight glasses
of water a day,” explains Gerasimo. “It
seemed to me that most of the people I
knew were struggling to stay in shape not
for lack of handy-dandy diet and fitness tips,
but more because they were having trouble
finding the time, motivation and support
they needed to do the things they already
knew they ought to do. Essentially, their
lives and stresses were getting in the way of
them making their personal health a priori-
ty.” 

But then Gerasimo learned that Life
Time Fitness founder and CEO Bahram
Akradi was open to ideas for re-concepting
Experience Life, even if it meant a substantial

investment in
raising editorial,
design and pro-
duction stan-
dards. So the two
sat down to talk

“I saw an opportunity for the magazine
to serve a very large, influential audience by
doing something no other mainstream fit-
ness magazine was doing at the time -
namely, putting health and fitness in an
authentic, whole-person, whole-life context,”
Gerasimo says. Akradi, in turn, told her
about his vision and goals for Life Time
Fitness, as well as his personal desire to help
whole communities become healthier. 

During subsequent meetings and plan-
ning sessions, Experience Life was reborn as an
ambitious and category-redefining “healthy
way-of-life” magazine  – one that would
expand from approximately 20 pages of edi-
torial content to more than 60. Gerasimo
drafted a 40-page creative blueprint that has
continued to provide the backbone for the
magazine's editorial strategy as it has
increased its frequency from four to 10
issues a year. 

The Real Deal
“Right from the beginning, we knew

that we wanted the magazine's differentiat-
ing characteristics to be authenticity and

credibility,” Gerasimo says. “That's an ambi-
tious proposition for a custom-published
magazine, because the temptation is always
to try to hard-sell the company's marketing
agenda within the editorial, but we agreed
we weren't going to do that.” 

The other challenge was making sure
advertising didn't drive the editorial. “The
rule in fitness-oriented magazines is so much
about empty promises, superficiality and
hype, and a lot of that is driven by advertis-
ers' insistence on 'supportive editorial' and
sensationalism,” Gerasimo says. “We wanted

this magazine to respect its readers'
intelligence and to support them in
achieving the realistic, healthy goals
that mattered to them. Being less
exclusively advertising dependent than
most consumer magazines, we had a
unique opportunity to carve out a very
authentic, service-oriented mission that
always put our readers first.”

Since its relaunch in 2001,
Experience Life’s goal has been to help
readers “build a better body, and a bet-
ter life.” The magazine offers sound,
well-researched information on health,

nutrition, wellness, exercise, fitness and ath-
letics. But more than a third of its content is
dedicated to probing “quality of life” topics,
such as personal wisdom and stress-manage-
ment. The magazine also examines the
impacts of media and consumer culture,
environmental concerns and other far-reach-
ing social issues that contribute to the chal-
lenges of healthy, active living. 

Notably absent in the magazine are
promises of “six-pack abs in seven days,” and
promotions for miracle diets. “A lot of mag-
azines are doing their readers a disservice by
selling them on empty promises of 'instant
results' without educating them about the
most essential components of health, or
helping them see how intricately those com-
ponents are interconnected,” Gerasimo
observes. 

The magazine's “no gimmicks, no
hype” commitment translates into editorial
excellence that readers appreciate and that
the publishing industry has recognized. The
Minnesota Magazine and Publications
Association has honored Experience Life as an
award-winning publication for its design

All About
Experience

Life
By Jamie Kuenster, Experience Life Associate Editor

Once a modest, members-only publication,

Experience Life is now a nationally 

recognized, award-winning health 

and fitness magazine available on

newsstands nationwide.
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Plus:
Empowered Language,
Iron-Clad Immunity,
Values-Based Investing...
and much more!

Find Food Sanity p.44

OUR “BEST OF” ISSUE: ADVICE TO HELP YOU ENJOY LIFE AT YOUR HEALTHY BEST!

p.58

p.52

POWER AGING p.58
Look and Feel Great 
at Any Age

Life in the 
FIT LANE p.52

CINDY JOSEPH
Supermodel and 

Power-Aging Advocate
p.8

YOUR FAVORITE
Articles From the 
Experience Life Archives
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The last production roundtable of the
year was a small meeting with only
seven in attendance-a much smaller

number than usual-probably due to the
snow the evening before.

Lead by Rusty Grimes, production manager
at Industrial Fabrics Assocation Internation
(IFAI), this quarter's production roundtable
discussed the value of the past presentations
as well as topics for upcoming roundtable
discussions. 

Initial discussion was broad including the
suggestion of “field trips” to printers and
binders; online data management; and even
some discussion of “cross-interest” between
the production and the circulation roundta-
bles.

After the initial discussion, the following
topics were suggested for the upcoming
roundtables:

l

  

Operating system/IT. During the meet-
ing we discussed who's using OS X “Tiger”
and possibly bringing in a Mac specialist to
highlight new feature sets
l

  

Preflight including using preflight soft-
ware and going over the “Top 10 List” of
what goes wrong with files at the printer.
l

  

Mailstream: That white box-what about
its use
l

  

Print Quality and Prepress
l

  

Font issues
l

  

Postscript issues
l

  

Press 101: Sheetfed and Web. Knowing
when to talk to the printer.

l

  

Bring in samples: here is what went
wrong, how it looked, here is the solution
and how it looked.
l

  

Color profiles. What about four-color
type, especially in Photoshop. What is
SWOP? Does the printer prefer to have no
profiles
l

  

Worry-free files. File management.
Naming conventions.
l

  

Color management.
l

  

Paper market. Where is it? Where is it
going? Paper waste. How much is being
consumed? Waste management. Categories
of paper, price point. Picking the paper is a
value to you. 
l

  

Collaborative workflow (InDesign and
InCopy, QuarkXPress) and how editorial
and design work together.
l

  

Internal proofing process. What is it?
How do you do it?
l

  

Production “magazine day.” Trade pulica-
tions and talk about them. This would also
be a social event.

Finally attendees discussed meeting more
often than once a quarter, perhaps having
the “field trips” ouside of the regular meet-
ing. It was also suggested to bring samples
more often. We'll be kicking-off 2006 with
this idea of “show & tell” so production
designers can show the great results, but
explain what problems they encountered
during the design and print process.

We are interested in other ideas for the 
production roundtables from those who
couldn't make it to the Nov. 16 meeting.
To share topic ideas, please contact Rusty
Grimes at rdgrimes@ifai.com. n
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MMPA 
Production
Roundtable

ROUNDTABLE

By Jennifer Lathrop, senior graphic designer, Franchise Times magazine

Roundtables are FREE

for MMPA members and

$49 for non-members.

Registration for round-

tables are available

online at

www.mmpa.net.

January 18
Editors Roundtable

MMPA Office, St. Paul

February 15
Production Roundtable
MMPA Office, St. Paul

March 8
Publishers Roundtable
MMPA Office, St. Paul

March 15
Circulation Roundtable
MMPA Office, St. Paul

April 19
Editors Roundtable

MMPA Office, St. Paul

                 



14

Editors and writers have a lot to say – 

and it can't all be written down, which

is why networking events like the

Magazine Celebration held in late October 

are such a success.

About 230 people gathered at The Open Book in

Minneapolis to thumb through some 150 local publications.

The covers were displayed on one wall of the Marshall

Fields' Performance Hall at The Open Book and two issues

of each magazine were available for people to leaf through

while eating hors d'ouevres and sipping wine.  And while

celebrating the diversity and vibrancy of the Minnesota

magazine community was the main draw, the nonstop net-

working with other editors, writers, freelancers and design-

ers certainly illustrated that this group appreciates the

opportunity to exchange ideas.

And the rewards weren't just cerebral. “We had fabulous

door prizes, including $100 gift certificates to French

Meadow Bakery and Aveda Spa, not to mention tickets to

shows such as 'Triple Espresso,'” said Mary Jo Larson,

MMPA's committee chair for the event.

Along with MMPA, The Loft and the National Writers

Union sponsored the annual event.  Students were also

invited to attend. “One of MMPA's goals is to reach higher

education venues so students will explore magazines as a

career opportunity,” Larson said. n

At IPC Print Services, we provide our customers with the very best services our industry has to offer.
We also believe that trust and reliability should be top priorities.

It’s obviously working.  For over 50 years now, our customers have come to rely on us for printing 
products, services and support of the highest quality.

A host of innovative solutions ... A single-minded focus on our customers ... Whatever you need, you’ll find it here.

501 COLONIAL DRIVE   |   ST. JOSEPH, MICHIGAN 49085

TELEPHONE  888 563 3220   |   www.ipcprintservices.comwhatever ... 
ad_mmpa_021205.qxd  2/11/2005  4:22 PM  Page 1
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Celebrating 
Magazine Style

by Nancy Weinengartner, Franchise Times

   



and editorial every year since 2002. 
This year, Experience Life earned six

MMPA honors, including a gold award for
General Excellence for Special Interest
Publications over 60,000 circulation.
Experience Life has earned national recogni-
tion, too. This year, Folio:  honored the
magazine with its first gold Ozzie for excel-
lence in the use of illustration for consumer
magazines with circulation greater than
250,000. 

“We pride ourselves on being able to
compete with some of the leading general
interest and lifestyle magazines in the coun-
try,” Gerasimo says. “We think our long-
standing emphasis on balanced, well-
researched content and our magazine's
authentic perspective are a big part of
what's made that possible.” 

Bigger and Better
Under Gerasimo's direction, Experience

Life has developed steadily. Once a mere side
project for LTF, the magazine is now an
integral part of the company's brand mes-
saging and its commitment to member edu-
cation. The magazine's frequency increased
from quarterly to bimonthly and finally, in
2004, to 10 issues per year. National ad

sales have skyrocketed, and the editorial
staff has quadrupled, from three to 12.
Circulation is increasing every year, and in
2006 it will hit approximately 550,000: In
addition to being mailed to all LTF club
members, Experience Life reaches a national
general-consumer audience through sub-
scriptions and newsstand sales. It recently
agreed to fulfill more than 160,000 sub-
scriptions for the now defunct Organic
Style.

Perhaps most impressive, though, is
the scope of the magazine's audience. Its
general readership is about two-thirds
female and one-third male. Most are
between the ages of 30 and 55, although
Experience Life has received letters from read-
ers as young as 12 and as wise as 80.

The magazine's content has also
inspired some exciting developments within
Life Time Fitness. Gerasimo is now working
with Experience Life's unique, whole-life per-
spective to launch a Whole Life

Education initiative. Test efforts are
underway, and a line-up of life coaching
programs and workshops is expected to
debut in 2006. Additionally, Gerasimo
repurposed the magazine's concept and con-

tent into an hour-long radio show, “Get A
Whole LifeTM,” which airs on 107.1 FM at
noon on Saturdays.

Experience Life is thriving, Gerasimo
believes, because it's one of the few maga-
zines out there that takes an honest, big-pic-
ture look at health and fitness. “Experience
Life explains that a healthy, happy, beautiful
body,” she says, “comes from living a
healthy, happy, beautiful life.”  n

                  

So what's in store for 2006? More of the same and a couple of
new twists. 

l 

  

Coming in June, Jenae Rubin, nationally known sales guru,
will lead a conference on how to rev up your magazine ad sales.
In addition to the program, Rubin will do one-on-one reviews
with your sales staffs and your sales materials.
l 

  

Also in June, the Magazine Doctors will be back for a check-
up. Jack Brady and Greg Paul will specifically target the maga-
zine cover in a new program that hasn't even been at Folio yet.
“The Cover is not an editorial page,” is sure to prompt vigorous
opinions and discussion.
l 

  

And, in late spring, the MMPA will present the first ever
Midwest Magazine Summit & Expo. This Folio-type program
will features professional tracks over its two-day run. The pro-
gram is being developed and details will be available shortly.

The roundtables will continue running on a monthly basis, as
will the Magazine Celebrations. Additional initiatives of the
MMPA are to better use the data it collects on members to
communicate with them and meet their needs. We also want to
do a better job of communicating what the MMPA is all about
and what it is doing to a broader audience. The Summit and
Expo will be a major new initiative that will position the
MMPA as an authority on magazine publishing in the state and
perhaps the region. 

There's a lot on the MMPA's plate and it has a terrific volunteer
board that is pushing it forward. As always, all members are
cordially invited to get involved in one of several committees.
Don't wait on the sidelines for your MMPA to do great things -
get involved and make your mark. n
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Where to Get it
Experience Life is available by 

subscription (800-897-4056) and 

on select newsstands at Barnes &

Noble, Borders and B. Dalton loca-

tions nationwide (see the newsstand

locator at lifetimefitness.com). For

more information about Experience

Life, to see current and back issues,

or to subscribe online, visit 

www.lifetimefitness.com/magazine

Experience Life continued from page 12

The Future of MMPA continued from page 10
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Fine Print
1000 Westgate Drive, Suite 252 
Saint Paul, Minnesota 55114
Tel 661-290-6281
Fax 651-290-2266
mmpa@ewald.com
www.mmpa.net

Now more than ever 
you need Impact.
Our direct mail, creative, and printing
services - in addition to our precise and
dependable fulfillment capabilities - will
help you get the most from your direct
marketing budget.

Call 612/521-6245, or email
tjohnson@impactmailing.com 
or visit www.impactmailing.com.

“Postal
rates
increase
again.”
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THANK YOU MIDLAND PAPER
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generously donating the paper for this 
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